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We reviewed stated preference research using eye-tracking data, especially discrete choice 
experiments. The literature review identified three research topics covering the profile 
attributes: i.e., visual attention, which denotes aiming at attention; visual attendance, which 
denotes confirmable processing; and visual search, which relates to acquiring information.  A 
simple method was proposed for visual attention, by incorporating the attentional measure into 
the utility function as a covariate. Two methods were proposed for visual attendance: i.e., binary 
information processing, which treats visual attendance as a discrete variable and latent 
information processing, which treats visual attendance as a continuous variable. Three methods 
were proposed for visual search: i.e., employing a strategy measure, satisficing choice model, and 
the bounded rationality model. Based on these findings, we considered future research 
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3) ?????????first fixation duration: 
FFD?AOI???????????????
?????????? 
4) ???????fixation duration: FD??AOI
?????????????????? 
5) ????????total fixation duration: 
TFD??FD???? 
6) ?????fixation count: FC??AOI???
????? 





8) ??????total visit duration: TVD??VD
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?? ????? ????? ??? ?? ???? ?? ET??? 
?????      
Ares et al.(2) 71 ???????? 3 8 FC, TFD, VD, TFF, PF 
Behe et al.(7) 101 ????? 3 9 TFF, FC, TFD, TVD 
Bialkova et al.(8) 64 ???????? 3 15 FD, FC 
Grebitus et 




???? 6 12 FC 
Meyerding and 
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????????? 3 4 TVD 
Van Loo et 
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